GENERAL TERMS AND CONDITIONS FOR ADVERTISING ORDERS

1. “Advertising order” in the meaning of the following general terms and conditions is the
contract regarding the publishing of one or more adverfisements by an advertiser in a printed
publication within the scope of the agreement.

2In cases of doubt, advertisements must be requested fo be published within 12 months of
signing the contract. If the right to request single advertisements is included in the contrac,
the order must be fulfled within 12 months of publication of the first advertisement, provided
that the first advertisement is published within the deadline period given above.

3.The price for publication of the adverts is determined by the adverfisement price list valid ot
the time of signing the contract. Advertising agencies and brokers are forbidden to pass on fo
the ordering party the commission or any part of the commission received by them from the
publisher.

4.If an order is not fulfled through no fault of the publisher, the ordering party must pay the
publisher an amount representing the difference between the intended services and those
actuall carried out, independent of any other legal responsibiliies. If, in the case of superior
force (e.g. war, military mobilisation, indusrial conflict or any other unforeseeable events) the
magazing is not published at all, only partialy or not punctually, the ordering party has no rights
to cloim compensation.

5.Orders for advertisements and supplements, which are stated to only apply to specified is-
sues or in a parficular position within the publication, must arrive with the publisher in good
fime to enable the publisher to inform the ordering party if the publication canno carried out
as intended, before the deadline for submitting the advertising material. Rubricated adverti
sements will be prinfed in the corresponding rubric without this requiring a specific agreement.

6.The publisher is authorised to clearly mark advertisements with the word “Advertisement”
if they are not disfinctly recognisable s such due to their editorial design.

7 The publisher reserves the right to refuse acceptance of an advertisement order — including
single advertisements in an agreed series — or supplements, according to uniform, factually
justifiable principles, due to their technical form or origin. The same applies if the contents
violate legal or offical regulations or if publisher cannot be reasonably expected to publish the
advertisement. This also applies to orders which are submitted to branch offices, receiving of
fices or representatives. Orders for inserts are only binding for the publisher after a sample has
been presented to the publisher and has been approved. Inserts which may cause the reader
to believe they are part of the magazine through their design or appearance, or which contain
third-party adverfising, will not be accepted.

8.The ordering party is responsible for punctual delivery of the adverfising fext and correctly
printed documents or supplements. The publisher guarantees the sual standard of prinfing
for publications where the advertisement will appear within the framework of the printing
possihilfies.

9.In the case of llegible or partially illegible, incorrect or incomplete prinfing of the advertise-
ment, the ordering party is enfitled to a price reduction fo the extent that publicafion of the
advertisement was affected, or fo a correct, complete replacement advertisement. If the pu-
blsher does not fufflthe given deadiine for publication of the replacement advertisement or if
itis again not correct, the ordering party s enfifled fo a price reducfion or cancelling of the order.

10.Claims for compensation resulfing from breach of an obligation, default on signing the
contract and unauthorised acfion are excluded, in particular in the case of orders received by
telephone. Claims for compensation arising from the impossibility of providing the service or
due fo delays, are limited fo refund of the foreseeable damage and the price due for publice-
tion of the advertisement. This does not apply to wilful intent or grave negligence on the part
of the publishers, their legal representatives or assistants. Liability of the publisher for dome-
ges which resultfrom a lack of the properfies quaranteed by him, remains unchanged. In ad-
dition, in commercial business relations, the publisher is also not liable for grave negligence on
the part of assistants. In all other cases, liability fowards other commercial business represen-
tafives for negligence is limited according to the scope of the foreseeable damage p to the

amount of the price for the comesponding advertisement. Except in cases of obvious
shortcomings, complaints must be submitted within four weeks after receipt of the invoice and
specimen copy.

11.Printing proofs will only be provided on special request. The ordering party is responsible
for the correctness and accuracy of prinfing proofs retumed to the publisher. The publisher wil
correct all mistakes of which he is nofified by the ordering party within the deadline given
when the printing proofs are sent.

12.1f no specific size limitations are given, the effective printed size, usual for the type of
advertisement will be faken as calculafion basis for the invoice.

13.If the ordering party does not make o down payment, the invoice will be sent immedic-
tely, s for as possible within 14 days of publication of the advertisement. Payment of the in-
voice is due within the period from its receipt s given in the price lst, as long as no other
payment period or down payment has been agreed on.

14.With  deloy in payment, the publishers, conditional o further legislation, will charge
interest on arrears ot the rate of 1% above the respective bank rates of the Deutschen
Bundesbank. In the case of delayed payment, the publisher can suspend further execution of
the existing order until payment has been made, and can demand payment in advance for the
remaining adverfisements. In the case of reasonable doubt of the solvency of the ordering
party, the publisher has the right, even during the validity period of an existing order and wit-
hout taking any originally agreed payment info account, fo make publicafion of further ad-
vertisements dependent on payment in advance and payment of any outstanding invoices.

15.The publisher will provide a copy of the advertisement on request. Depending on the size
and type of the advertisement, cutfings, single pages or whole issues may be provided. If o
copy is no longer available it will be replaced by a legally valid cerfification of publication and
distribution of the advertisement provided by the publisher.

16.The ordering party must pay the costs for delivery of ordered printer's copies and drawings
and for substantial changes requested or caused by him to originally approved layouts.

17.If a reduction in circulation occurs, a price reduction can be requested if the tofal average
number of issues in circulation within a period of 12 months starting from publicafion of the
first advertisement, is lower than the average number of issues in the previous calendar year
as given in the price list or otherwise stated. A price reduction is however impossible, i the
publisher has informed the ordering party of the dedine in circulafion at an early date, and has
offered fo void the contract.

18.Printer's copies will only be retured fo the ordering party a their special request. The
obligation to keep copies on file expires three months after complefion of the order.

19.Confirmation of position are only conditional and may be changed for technical reasons.
In such cases no liablity exists for the publisher.

20.Place of performance is the domicle of the publisher. In commercial business relafions,
with legal entites of public low or publiclegal special assets, place of jurisdiction is the domi-
(le of the publisher. As far as claims by the publisher are not asserted during enforcement pro-
ceedings, jurisdiction is determined for non-commercial persons by their place of residence. If
the place of residence or normal location of the ordering party, also for non-commercial per-
sons, is not known at the fime of charges being brought against them o if the ordering party
has transferred his place of residence or normal location oufside the jurisdiction of the law,
jurisdiction s agreed o be domicile of the publisher.

Playground-+Landscape Verlag GmbH
Celsiusstrasse 43 | 053125 Bonn | Germany

No liabilty towards companies exists for carelessly negligent infingement of inessential contiactual ol
ligations. This limited liabilty does ot apply to domages caused with intenfion or by grave negligence
or for damages caused through injury to Iife, body or health. This is a translafion of the original German
text. In cases of lifigation, the original fext applies.
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is an intermational and independent trade journal for
public and commercial playground and sports
facility construction. We provide information for
communities, landscape architects and gardeners as
well as operators of playground and sports facilities.

= is concerned with modem play aregs,
landscape architecture, construction sports
facilities and public design. As an international
magazine, g is a platform for manufacturers,
operators, planners of playgrounds and leisure
faciliies, municipal decisior-makers and landscape
architects.

As a completely bilingual magazine all readers
throughout Europe receive the same information.
The g% -team has many years” experience in the
playground and leisure scene.

Frequency of publication: 6 issues each year

Printed edifion: 7000
Distribution: infernational
Language: German / English

Number of pages: 72-84

ADVERTISEMENTS DIMENSIONS AND PRICES)

1/1 page 1/2 Seite, 1/2 Seite, 1/3 Seite, 1/3 Seite,
210x 297 (+ 3mm)  landscape portrait landsape portrait
180 x 126 87 x 257 180 x 82 57 x 257
3.100 € 2.100 € 2.100 € 1.500 € 1.500 €
FRONT AND Business Mirror:
BACK COVER 200 €
210x297 (+ 3mm) (Placement only pqssible
Ul 4500 € for a 12month period)
Uil 4.500 € With infernet link
on the z% website:
UIlv 5.000 € 250 €
i 1/4 Seite,
|I uﬁ si::::’ pt{rtrufll ) All prices are net prices exclusive VAT.
180 x 60 87 x 126
1.300 € 1.300 €

_ DISCOUNTS & SURCHARGES )

For an advertisement placed in 2 successive issues of the magazine -5%
For an advertisement placed in 4 successive issues of the magazine -10%
For an advertisement placed in 6 successive issues of the magazine -15%
Agency commission 10%

Discounts and surcharges refer fo the net advertisement price.

(FURTHER DATA: )

All advertisements will be printed as 4C-advertisements. Please contact us for other options or advertisements in b/w.
All prices are net prices and exclusive VAT

I Possible Data Format:

Ideally, advertisements should be supplied as print-compatible PDF files, they may however, also be supplied as EPS files
created with llustrator or Freehand (fonts exported as curves, pictures embedded), as JPEG (300 dpi), as EPS created in
Photoshop or as an open Quark Xpress file (with all necessary fonts & pictures, possibly with colour proof).

We will be happy to carry out the design / setting of your advertisement. Price on request.
I Data delivery: per Mail to grafik@playground-landscape.com or as CD per post to the publisher’s address.

I Bound inserts and supplements: Offprints I Other advertising: Price on request
Inserts I enclosures I fipins, stickers I folded page I Please contact us regarding individual advertising.

( CONTACT)

Publishing house: Editor in Chief: Bank Details:
Playground@Landscape Thomas R. Miiller VR Bank Bonn

Verlag GmbH t mueller@playgroundandscape.com  Kontonummer: 6402980018
Celsiusstrasse 43 1 53125 Bonn ~ Tel. + 49(0)228 688406 - 11 BLL: 38160220
Tel.: +49(0)228 688406 - 11 BIC code / SWIFT code:

Marketing:

Elena Kleining

e kleining@playgroundHandscape.com
Tel.: + 49(0)228 688406 - 10

Fax:+ 49(0)228 688406 - 29 GENO DE D1 HBO

BAN : DE 39 601 20 64 02 980018

Managing Director:
Thomas R. Miller



